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Learn how to crush your competition and convert
their customers to your business.



Disclaimer

This e-book has been written for information purposes only. Every effort has been made to make
this ebook as complete and accurate as possible. However, there may be mistakes in typography
or content. Also, this e- book provides information only up to the publishing date. Therefore, this

ebook should be used as a guide - not as the ultimate source.

The purpose of this ebook is to educate. The author and the publisher do not warrant that the
information contained in this e-book is fully complete and shall not be responsible for any errors or
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entity with respect to any loss or damage caused or alleged to be caused directly or indirectly by

this ebook.
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Chapter 1: How To Get Started With Facebook Ads

In this first chapter, you®ll learn the basics of Facebook Ads and how you can get started with
advertising on Facebook. You've probably read a lot of success stories on the Internet of marketers

spending a few hundred dollars and earning tens of thousands in return.

That sounds like a crazy return on investment (ROI), right? Well, not really. With Facebook Ads, it“s
possible to replicate these successful marketers® techniques so you too can experience an

extraordinary ROI!

There"s no denying the fact that when it comes to marketing and advertising your business on
social media, Facebook is the way to go. With over 2 billion users logging in to Facebook every
month from all corners of the globe, Facebook is king of social media. Whether you want to reach
people in your town or city or people on the other side of the world, it"s possible with Facebook

ads.

What Exactly Are Facebook Ads?

If you scroll down your Facebook news feed, you“ll most probably see a post which says
Sponsored or Suggested Post on it. Or if you“re on a desktop computer, you“ll see ads on the right
side of your screen. You'll even see in-stream video ads while you‘re watching a video on

Facebook.

Also, you'll see ads or sponsored messages on Facebook Messenger, Instagram, and the

Audience Network. These adverts are known as Facebook ads.

Individuals, small businesses, and large corporations pay Facebook bilions of dollars a year to
show their ads to Facebook users. And it"s not surprising because compared to other platforms,

Facebook gives their advertisers the best bang for their buck.
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